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You are most likely quite aware of the big three television evils: sex, violence, and 

profanity. No Christian should voluntarily sit in an easy chair and watch such things. But even if 

you watch only the “good” things like the news, sports, family sitcoms, or whatever, you may 

still be influenced by worldly philosophies. If you throw your television set out of the window, 

the evil philosophies of the television world still creep into your home. Television is powerful, 

and it is everywhere. As of January 1, 1991, 92,100,000 U.S. households owned at least one 

television set. That is 98% of all U.S. households! Television is huge; so huge that we lose sight 

of it as a whole. 

Whether we watch or not, television influences us. We must know what television is in 

light of the Bible, in order to understand its influence and flee from its evils. In this article, I will 

first discuss what television is and then we will see in the light of Scripture if there is any room 

for television in the Christian life. 

What is television? Not, what is a television, but what is television. The responses of 

most people to this question reflect what a television does. It is a source of entertainment, it is a 

source of news, it is a teacher, it is bad, it is good. But such definitions do not get at the essence 

of television. 

Magazines and newspapers refer to television as a media; more specifically, a form of 

mass media. Mass media is a means of communication that reaches and influences large numbers 

of people. It follows then that television is a means of communication. We usually do not think 

of television as communication. Who is talking to whom and what are they talking about? 

The term “media” is simply the plural form of the term “medium” “Medium” in the sense 

of using turpentine as a medium for thinning paint. Turpentine as a medium helps the painter 

acquire the right consistency in his paint so that he can effectively apply the paint on the object 

to be painted. When television is called a media, it implies that messages are enhanced in a 

number of ways to suit the technology of television and make communication easier and more 

effective. Mediating is the activity of television, that is, television functions as a mediator 

between the two parties that are communicating. 

The question remains: who is communicating, and how and what are they 

communicating? To say that Hollywood is communicating all of its wicked ideas to everyone 

else is oversimplifying the situation. Most television in the United States is commercial televi-

sion. Commercial television operates under the principle of maximizing audience size. The 

companies that are running commercials want the largest possible audience because then they 

will sell more of their product. If you want the largest possible audience, then you must show to 

the audience what you think they want to see at a particular time of the day. 

Public television operates in a similar way. Instead of companies running commercials, 

the television stations receive their money from the government and from the people watching. 

What you see on Public television is a combination of what the government would like us to see 

and what the people watching want to see. 

Hollywood, as the soul of most television, acts as the mediator of television. It mediates 

to people what it thinks the majority of the people want to see. But don't imagine that the devilish 

heart of Hollywood mediates the communication without first injecting it with its own corrupting 

virus! 



At this level, it is difficult to distinguish the parties involved in the system of television 

communication. It is like a dog chasing its tail. The people seem to be using Hollywood to tell 

themselves what they want to hear. But the communication takes place at a deeper level than 

what we are accustomed to thinking. 

The word “communicate” comes from the Latin word “communicare” which means “to 

make common, to unite.” Unbelievers want to unite because the world is very confusing for 

them. In the past, they have tried to make sense of the world by inventing their own gods of 

wood and stone. Now they make high tech gods out of wire, silicon and plastic through which 

they can unite by sharing their ideas and feelings through the priests of Hollywood. Hollywood, 

with its culture antennae, picks up the ideas and feelings radiating from the raging world and 

merges them into a story, with which, they hope, the audience will be able to identify and feel a 

little closer to the rest of the world. 

From this perspective it is easy to see how the world uses television as a religion in which 

man worships himself. Man is also using television in this connection to rebuild the tower of 

Babel. Even the world itself is proud to admit that it is rebuilding the tower of Babel. The 

television critic Robert Schraag claims that “television, more than any other facet of our society, 

creates the closest thing we have to cultural unity. It provides shared experiences to a fragmented 

society. It reports news that shapes our perception of the world and tells the stories that affect our 

notions of truth and reality.” (Vande Berg 220) 

Keep in mind, however, that a television set in itself is no more evil than the wood and 

stone that the Canaanites used to make their gods. Yet we cannot ignore the fact that the world 

uses the technology of television in its works of darkness. Keep in mind also that television is 

inherently very effective in communicating the imaginations of man. The television screen 

perfectly frames the human face through which man most effectively communicates what is in 

his heart and mind. We must be especially careful when we watch television. The Bible tells us 

to “have no fellowship with the unfruitful works of darkness, but rather reprove them.” (Eph. 

5:11) I personally find it very difficult to heed this demand of Scripture while watching 

television. Television is not exciting unless you participate in and identify yourself with the story 

being told. 

Man pursues after his own lusts, but God commands his people to “depart from evil, and 

do good; seek peace, and pursue it,” to “ponder the path of thy feet, and let all thy ways be 

established,” to “abhor that which is evil; cleave to that which is good” (Psalm 34:14; Prov. 4:26; 

Rom 12:9). 

The world uses Hollywood and television as its mediator between worldly men and their 

god of wicked lusts. The children of the Living God have Christ as their almighty, omnipresent 

mediator, who hears the prayers of those who come to God in meekness and humility. 

Television boldly expresses, through the vivid image of a man’s face, the vain 

imaginations of the thoughts of man’s heart, which are only evil continually. God has given to 

his people His everlasting Word: the glorious stories of his covenant faithfulness and the 

revelation of the fulfillment of his promise - salvation in Christ our Savior. 

Young people, beware! When God saw the unity of man at Babel he said that “nothing 

will be restrained from them, which they have imagined to do." (Gen 11:6b) How true that is 

today with the unity which man finds in television. It will get to the point where if it were 

possible, they shall deceive the very elect by their great signs and wonders. (Matt. 24:24a) 

Rejoice in the God of your salvation. Have comfort knowing that God will destroy all the 

workers of iniquity. Comfort comes from knowledge of the Word of God; so listen carefully to 



your teachers and pastors, and diligently search the Scriptures. Even for Christians, the world 

may seem at times to be very complex and confusing, especially for high school and college 

students. Yet we must trust God and say with the psalmist “Thou shalt guide me with thy 

council, and afterward receive me to glory.” (Psalm 73:24) “Happy is the man that findeth 

wisdom, and the man that getteth understanding.” (Prov. 3:13) 
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